ganiel, winkel and monnot obvious in the wake of the global financial crisis. Even advocates of the secularization thesis acknowledge that crises and rapid social changes like these can temporarily motivate the popularity of religion (Bruce 1997) . But religious responses to crisis are enduring-not fleeting. Religious responses are complex-not straightforward. Religion is also dynamic-moving across boundaries of geography and identity, and changing in form. As religion changes it has different social implications (Hervieu-Léger 1999) . In some cases the voices of traditional religious groups grow louder. In other cases, we witness a turn to "believing without belonging" (Davie 1990) , or holistic forms of spirituality (Heelas and Woodhead 2005, Marti and Ganiel 2014) , in which individuals cultivate individualized religious experiences outside of or on the margins of traditional religious institutions. Advocates of atheist-secular worldviews, like Richard Dawkins, cultivate their own anti-religious, "religious" followers. This aggressive secularism is countered by equally aggressive religious actors, such as fundamentalist Christians mobilizing on issues like creationism or anti-LGBT issues, or Islamists. So religion once again becomes important in the re-formation of identity and the construction of imagined communities: uprooted from tradition, modern individuals in identity crisis search for new (religious) values and meanings. At the same time, some European nation-states align themselves with their Christian heritage, long-standing traditions and religious pasts (Koenig and Wolf 2013, Portier 2013). These processes may be accompanied by a rise in alarmist discourses about the return of religions and particularly the "Islamization of Europe." The chapters in this volume illustrate in specific cases how religion has responded to the crisis of modernity, and how religion has negotiated crises with and within nationstates.
Our first four chapters explore how religion has engaged with the "crisis of modernity." Tom Wagner's chapter is located in discussions of the crises of capitalism and neo-liberalism in late modernity, including how religious actors, especially in "evangelical growth churches" (Maddox 2013), come to be regarded as "consumers" of religious products. He analyzes the global brand that is Hillsong Church, an Australian-based organization that has affiliated congregations throughout the world. His work is rooted in a Hillsong congregation in London, where his fieldwork included an ethnomusicological approach. Observing congregants' interaction with the Hillsong brand, especially through its music and star musicians, Wagner writes about people engaged in a process of "prosumption." Prosumption is a process where people use materials provided by the organization to create meaningful "user-generated content" that both expresses and shapes their values. Wagner presents a complex picture of how an evangelical brand can appeal to, and be used by, different
